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Challenges and Opportunities for Tour Operators Today

As a tour operator, are you able to effectively manage your supplier negotiated contracts?

Do you have access to ancillary travel products that expand your offerings and enable you to package
your negotiated products?

Does your reservation system enable you to sell across multiple distribution channels?
Does data seamlessly flow from your front office to your back-office system?
How well are you branding and designing your web site?

Is your site optimized for search engines?

These are the questions that XYKA tries to answer through
its Tour Operator Solution offerings. p
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‘ Product Acquisition and Management

Tour operators can e ectively load and manage their negotiated
supplier contracts using the XYKA Travel Platform. Contracts can
be managed for airfares, hotels, cars, transfers, activities and
insurance.

Using XYKA Travel Platform’s B2B Supplier Gateway and XYKA's

a liate of partners, tour operators also have access to a whole
range of ancillary travel products that can be used to complement
their existing negotiated product o erings. These include airfares,
hotels, activities, insurance and package tours that can be sold
online.

Product Distribution

Once the tour operator has identi ed the products it wants to sell
online, XYKA can assist in selling the same products across multiple
distribution channels — online consumer, call center, sub-agent
interface or corporate. Di erent pricing can be associated with

di erentdistribution channels.

. Packaging

The XYKA Packaging Solution enables Tour Operators to create a
pre-de ned package using travel products as building blocks. The
travel products can be sourced from the negotiated contracts or
partner products. The tour operator also has the option to dynami-
cally package travel products in real time. A real time check for
inventory is made every time an end user does a search for a
package. A rules based engine gives tour operators control over
pricing and discounts for these packages.

w E-Marketing

XYKA’s extensive experience in building travel portals and web sites
makes it a perfect partner for tour operators looking at building a
travel web portal and using the web to sell across multiple distribu-
tion channels.

XYKA o ers the following e-Marketing services for tour operators
1) Web Portal Design and Production
2) Travel 2.0 features integration
3) Search Engine Optimization and Search Engine Marketing
4) Site Analysis and Review

1) Web Portal Design and Production

The objective over here is to build an intuitive user friendly web
site with rich engaging content and eye-catching designs which is
closely integrated with the booking process.

XYKA will work closely with you to understand your online goals
and deliver solutions which meet these goals. It is our endeavor to
ensure that the web site e ectively communicates your brand and
enables you to sell more.

The core booking engine functionality, mid-o ce and back-o ce
interface for your travel portal can be provided through the XYKA
Travel Platform. The XYKA Travel Platform is a feature rich product
encompassing negotiated and public fares and rates, GDS, air and
hotel system interfaces, dynamic and pre-packaged tours, car
rental, insurance, activities and rich content interfaces using XML
and Web Services.

The Site Manager and Enhanced Content Viewer can be used to
create intuitive interfaces and a rich user experience.

2) Travel 2.0 Features Integration

As Web2.0 meets travel a new genre of travel web sites are evolving
which encourage new forms of online interactions and user
collaborations. The Travel 2.0 plug-in component in the XYKA Travel
Platform enables tour operators to take advantage of this next
generation of technology to create more compelling products. The
Travel 2.0 plug-in provides features like user generated reviews,
blogs, trip journals, map and destination rich content markups,
integration into independent reviews and social networking sites,
user forums, user experiences, photos and video storyboard,
integration with rich multimedia content providers.

3) SEO/ SEM

Once the travel web portal in built, it is important that tour opera-
tors increase it’s visibility in the search engines results. XYKA will
partner with you to help with search engine marketing. As a part of
the search engine optimization strategy, XYKA will ensure that your
travel web portal is optimized for search engines for optimum
organic search placement. Services include keyword research and
selection, meta tags creation, optimization for search engine
crawlers, linking strategy development and implementation and
web page submissions. Additionally XYKA can assist with your
pay-per-click (PPC) and paid inclusions advertising campaigns.

Call us at +1 408 340 1923




