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XYKA Software

The XYKA team
has considerable
experience in
implementing
enterprise
travel systems for
large and small travel
companies

Indian travel and tourism sector
has been experiencing tremendous
growth over the past few years, The
online travel industry is expected 10

be worth $6 bn by 2010, This represents a
huge opportunity for travel suppliers, travel
intermediaries and destination manage-
ment companies. The recent slowdown in
the global economy will likely affect travel
companies worldwide and result in some
consolidations and mergers in the market-
place, The winners in the marketplace will
however be travel companies who utilize
technology most efficently to optimize
their intemal processes and effectively reach
out 1o their custamers. If you are a travel
company, looking for a technology partner,
AYKA has a solution for you

Fronouncad Zaaika, XYKA has been de-
livering technology solutions for the travel
industry since its inception in 2002. Found-
ed by Rakesh Hegde and Nirav Chhatrapati,
both experienced travel and technology IT
professionals in USA, the company employs
over fifty people in three locations. Sales
and project management are based in Cali-
formia, USA, with research, development
and technical support located in Bangalore,
India. They also operate a satellite office in
the United Kingdom.,

AYKA's customers include leading in-
dustry stahwarts such as Mark Travel Cor-
poration {leading tour operator), Virtuoso
(leading luxury travel consortium), Papillon
Helicopter Tours {destination activity sup-
plier), Grand Canyon Airlines (airline suppli-
er), STA Travel (the workd's largest student
travel agency), Alaska.com and Alaska.org
(destination marketing companies). These
campanies have built business-to-consurmer
and business-to-business travel portals us-
ing key technology components from the
XY KA Travel Platform.

The XYKA Travel Platform consists of
independent application components that
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driwing success. delivering value,

enable travel intermediaries, airlines, ho-
tels, destination marketing companies and
other travel vendors to improve their bus-
ness performance using web technologies.
The XYKA Travel Platform encompasses
travel reservation systems, Internet booking
engine, negotiated contract management,
imventory management, multi-channel dis-
tribution, rules engine, GDS and supplier
systems interfaces, pre-packaging, dynamic
packaging, call center system, Travel Z.0
plug-ins, back-office and accounting. The
framework allows rapid addition of new
features, fast customization and easy scal-
INg to support very large numbers of users.

Recently XYKA has launched its soft-
ware as a senice (SAAS) for the Middle
East and Indian markets. "In talking to
several customers in India, we see a dearth
of local companies with cross domain ex-
pertise in both travel and technology. The
XYKA team has considerable experience
in implementing enterprse travel systems
for large and small travel companies”, says
Bernaad Chetty, MD of XYKA India.

“We have specfic solution offerings to
meet the needs of the Indian market. We
offer enterprise solutions for large travel
companies where the XYKA Travel Platform
can be customized and integrated with oth-
er third party applications according to the
travel company's requirements. For small
and mid-size companies, we offer the en-
tire breacth of the XYKA travel platform as
a senvice {Saas}. Customers can choose the
model that best fits their business require-
ment and budget” comments Nirav Chha-
trapati, President of XYKA.

In the Middle East, NAS Awiation,
which operates a budget airline in Saudi
Arabia, Kayala Air, the first all-business-
class airline in the Middle East, and Golden
Falcon Tourism a tour operator in Dubai,
have already selected XYKA as their tech-
nology partner of choice. 4



IRISHGETAWAYS.COM
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IrishGetaways.com uses XYKA Travel Platform to enable
travelers to easily search for and book trips to Ireland

nshGataways.com (1G) s 3 kading

caline travel agency (0TA) dte affer-

ing custamn frips and pre-packaged

vacators ta Ireland. The compary
was founded in July 2007, by a nebwork
af travel professonals, who saw a de-
firutive waid with regard o planning and
bisaking trigs ta eland via the Internst.

n Febrary 02, G appraached
SYELA weth a goal to buid a ane-stog Web
shop, which would provide an easy way
to research and baok frips to keland

Aftar evaluating several travel tech-
nofagy wendors, 16 sslected XYL, be-
cae of the robustness of the XYEA
Trareed Platform and its Flexizility in adapt-
ing to 1G's business nesds. Most other
salutiares lacked the easy custamizabdity
and breadth of the XY B4 platform.

Powerful Platform
The B3 weabsile powered by the XYEAS
Trateed Flatlarm has harnessed a bkt of in
teresl and generated enorrmously posithe
e Trom iravelers, ever siree it wenl
live in July 2008 Irish Getaways condin
wes b oadd new Peadunes with XYEA's
suppert

I -:i|'|_:|'.'.'i',h EWEA Fas been an ab
salute pleasure, Their knowledge of and
background in raved has alowed therm to
develop a selution that & both poevertul
and customizable to our specilic needs,”
comments Randy Hobbs, presidentED
al IrshGelawas com

EYES wiorked -;,Iu;ly'::,u".'ﬂ',h 1G5 1o Un
dersland 25 business concerrs and goak
bedore usng relevant cormmponants frem
the XY EA Travel Matform, swhich contains
a bread range ol pre-buill agplication
components thal were ragidly deployed
Lo mieed the reeds of 13

Manage Multiple Products

The AY¥KA Travel Flationm enabled 15 to

comgrehersively manage:

# Magatiated hotel contracts, suppler
inwentory, cantent, and prcing

¢  Consoldator fares a5 well & pub-
lshad WATH fares fram Sabre QDS
waith ks awn markup

# Car avalability and pricng infooma-
tian through BML cormecthety to an
auta carsobdator partner in Europs

Gains

The KYES [raval Flatform has enabiag

12 fo

e [ynarmically package muSiphe trave
|.'I'CI':|I.-:".'Z- AL &5 1|II';||“'. and hatel ina
Hndee IranSaCnan

# Create  pre-packaged  vacabions
thraugh its Package Tour Resendation
SYSTEM

#  [ymarmically package flights and cars
in rea time with a prepackaged
bour—an mdustoy-first capabilicy

Great User Experience

For the best possibée end customer expe-

rience, 1G uses KYEA to;

+  Mapage ‘Web page content, onlme
traval guides, destingtion nforms-
tign, actiwity, and golf course infor-
maticn that help 15's customers ore-
ate their dream trips o Iraland

& Frovide & lwa online chat toal ta dloe
end oustomiers bo &ocess Mo agents for
ary aspect of thair vacations

+  Mapage bookings, treck orders, ac-
counts receivabdes, paysbles, and
cne-stap repoating

= Make bookings or customize existing
bzokings through a call center agpl-
catian 4

TRAVEL

,xyka Building a One-Stop
—====Weh Shop

FLANDY HOBES

PRESIDENTICED OF

IRIBHGETANAYS DOk

XYKA's
background in travel
has allowed them to

develop a solution
that is both powerful
and customizable to

our specific needs

—+ By prodect  soquisiion and
management that holstically covers
fligits, hatels, and cars

— ([Dynamic packaging of multiple trave
prccucts in @ single fransaction or as
A jpre-packaped Tour

- Banage contens, Bookings,  and
CUSTOMET SUpport 1o enable the bt
eil-LEE R ik
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